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Project Abstract

YouTube has become the go-to location for learning how to do nearly everything. Regardless of their demographics,
if you ask any group of adults where they go to learn a skill, the vast majority of them answer “YouTube.”
According to Omnicore, a team of data-driven digital marketing experts:

e 81% of U.S. adults use YouTube.

® 95% of 18-29-year-olds in the U.S. use YouTube.

® 91% of 30-49-year-olds in the U.S. use YouTube.

® 62% of U.S. YouTube users say they visit the site daily.

YouTube advertising tools provide an opportunity to target these viewers by age, gender, location, and
interests.

We will work with 4 states (one from each AFWA region) to develop and deliver YouTube advertisements offering an
opportunity to learn about hunting to adult residents who are interested in outdoor recreation, food, and
sustainability. As the ads run, we will study conversion rates and make mid-course adjustments to them to
maximize campaign success. In other words, we will let real people in our target audiences show us by their
actions what makes a successful campaign. ACI grants committee will select the 4 states that will be chosen based
on AFWA region and willingness to participate and ability to track results and tie revenue returned based on
these ads.




