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Project Abstract

State fish and wildlife agencies (SFWA) were recently authorized to spend federal funds on advertising/marketing.
This provides unprecedented and often underutilized opportunities for agencies to optimize their R3 efforts to
capitalize on unique, region-specific game and hunting opportunities - especially with under-utilized hunts that
have few resource constraints but may have high market demand. Given that most R3 marketing research has focused
on residents, many agencies know little about non-resident (NR) motivation and demand of their hunting
opportunities.

NR hunters are unique in that they are motivated by values and desires that overcome typical, well documented
barriers to participation. Plus, NR hunters may be attracted towards species and hunting landscapes uncommon to
their home states and are underutilized by residents. If agencies better understood NR motivations and behaviors
modifiers, they could more strategically promote underutilized hunts and boost NR license revenues and visitors
while potentially minimizing resource constraints of higher demand hunts. Using license data and geospatial
analyses combined with focus groups and state-level surveys, this project will 1) identify NR hunter locations
and demographics, their motivations, interests and experience expectations, and 2) provide agencies with guidance
on how to capitalize and manage latent NR demand for their unique hunting opportunities.




